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We feed hungry people by soliciting  

and judiciously distributing grocery

products and prepared and perishable

foods through a nationwide network of

certified affiliate food banks and food-

rescue organizations, and educate the

public about the nature of and solutions

to the problem of domestic hunger.

OUR MISSION::
ENDING HUNGER IN AMERICA
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I knew that America’s Second
Harvest was a very special
organization long before I
accepted my current position
as president and CEO, but
nothing could have prepared
me for the extraordinary way
our network came together in
response to our nation’s recent
tragedy. I couldn’t be more
proud of the on-site work of
our New York, New Jersey,
and Washington D.C. affiliates
who are still working so
passionately and professionally
to ensure that everyone
affected by the events of
September 11th has the food
they need. I am equally proud
of our entire nationwide
network, our food donors,
and our supporters, all of
whom turned their attention
to getting the right food and
products to the affected areas.

As a nation, we will continue
to work together to rebuild
our country, but as the more
immediate nature of the crisis
on the East Coast lessens,
America’s Second Harvest
must rededicate itself to the
daily work of feeding the
hungry Americans in all of
our great cities, suburbs, and
rural communities.  

We recently released Hunger
in America 2001, the most
comprehensive and accurate
study of hunger in our nation
ever conducted. It found what
we most feared – unacceptably
high numbers of our citizens
relying on emergency food
assistance, even on the
heels of one of the strongest
economic climates in recent
memory. These are Americans
who are already leading fragile
existences, Americans who
have often been forced to
make unfathomable choices
between buying food and
paying for rent, utilities, and
healthcare. The accelerated
downturn of the economy may
deal a powerful blow to these
families and individuals
already seeking assistance
and may force many others
to need the services our
network provides.

There is no question that
these are uncertain times for
America, but, like you, my
belief in the strength of our
nation remains unshaken.
I have no doubt that together,
we can end hunger in this
country. On the following
pages you will read about
the extraordinary efforts of
individuals. You will see how
the ideas or actions of one
person can and have changed
the lives of others. These
amazing stories are just a
minute sampling of the efforts
that go on everyday at our
food banks, food-rescue
organizations, and agencies.
I hope they will inspire you in
their simplicity, and encourage
you to become more involved.
As we move towards our goal
of a hunger-free America, we
need you more than ever, and
we can be proud to be citizens
of a country that never fails
to offer its help and its hope.
If you want to learn more
about hunger in America, or
America’s Second Harvest,
please visit our web site at
www.secondharvest.org.

Bob Forney
President & CEO



When a group of children was asked to draw pictures
about the end of hunger in America, all of them saw
themselves as part of the solution. Their creativity was
matched only by the real stories of individuals who have
found new ways and strategies to help end hunger.

In the pages that follow, children’s visions

help illustrate the impact that one individual

can have on the life of another. 
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TRAINING:
BREAD & BUTTER CAFÉS COMMUNITY KITCHEN

Carolyn Neely knows what it’s like
to change careers. She recently
quit her job as a social worker to
go back to school and pursue her
love of painting. She used her first
art opening  as an opportunity to
help others in transition by hiring
the students of the Bread & Butter
Café to cater the event. Like other
Community Kitchens around the
country, the Café provides culinary
arts training for low-income
individuals, but America’s Second
Harvest  of Coastal Georgia has
taken its program a step further
by offering students on-the-job
experience by running a restaurant
and catering business as part of its
curriculum. 

MIKIELA ::  AGE 12  
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George Wright,
COMMUNITY KITCHEN GRADUATE, SAVANNAH GEORGIA

[ PICTURED WITH HIS BOSS, MISS ROSE ]: 

“The event really, really went well. Our main objective was that
they liked our food, and that definitely pushed us over the
top, but being on site also gave us first-hand experience with
a lot of the things that Chef Mike had been teaching us.
Because it’s not just about cooking, it’s about professionalism
and believing in yourself. Experiences like this one helped me
to be more confident when I graduated and found a job. Now
I don’t look at myself as just George. I look at myself as
professional George. I don’t have to have an MBA or be in the
NFL to be professional. I can be a professional at my life.”

Carolyn Neely,
ARTIST AND DONOR, SAVANNAH GEORGIA

[ PICTURED WITH HER HUSBAND JOHN, 
FOOD BANK BOARD MEMBER ]: 

“The best part of the night was the food. Everybody just raved
about it. I’ve been recommending them for other events ever
since. The Bread and Butter Café is such a worthwhile program.
It’s helping to transform people’s lives, and I was so happy to
have been able to be a part of it.”

Neely simply gave them a number of

estimated attendees, and let them

handle the menu selection which

included stuffed crabs, Vietnamese

shish kabobs, and home-made pastries.

In addition to their fee, Neely donated

50 percent of all her sales from the

opening back to the Café.

TARIQ :: AGE 10 
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When Idaho farmers
found themselves with
more than 450 million
pounds of surplus potatoes
last year, their wives’
suggestion to donate them
to hungry Americans
seemed like the perfect
solution. They started
small with donations to
local agencies, but when 
the Idaho Food Bank put
them in touch with
America’s Second Harvest,
donations from individuals
and corporations made
nationwide distribution
possible. 

DONATIONS:
THE GREAT POTATO HARVEST

ANDREW :: AGE 6 
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Barbara Flom,
FINANCIAL DONOR, CHICAGO, ILLINOIS

[ PICTURED WITH HER HUSBAND ERIC ]: 

“We’ve been donating to America’s Second
Harvest for a number of years and started talking
at the end of last year about doing something
more focused. When I heard about what the
Idaho farmers were thinking about doing and
that they needed money to transport the
donation, I thought, ‘Eric is going to love this.’”Darla Hoff,

WIFE OF POTATO FARMER, 
IDAHO FALLS, IDAHO 

[ PICTURED WITH HER HUSBAND JAMES 
AND HER DAUGHTER SAVANNAH ]: 

“It was so sad to see all those gorgeous potatoes that people
could be eating spread out on the field. And I know there are
people here that don’t have enough to eat. It just made sense
to try and donate them. The only thing that surprised me was
that James didn’t think of it himself.”

Gene,
CLIENT AT SENIOR CENTER IN AUBURN, INDIANA:  

“I remember the potatoes that came from Idaho because they
were huge, and we use potatoes all the time. Fried, baked,
boiled, mashed. They’re the basis of our meals. Getting them
here at the center makes a huge difference in our grocery
bills. We’re able to use that money to buy something else we
really need.”

In all, more than 13 million pounds of potatoes were

donated* to 130 different food banks, food-rescue

organizations, and agencies across the country,

making it the largest single donation in the history

of America’s Second Harvest.
* the equivalent of 36 million servings.

HAMEED ::  AGE 6 
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The Alameda County Community
Food Bank has been working
hard to make it easier for people
in need to qualify for food
stamps. A large part of the effort
involves food bank volunteers like
Artensia Barry. A food bank client
herself, Barry found it difficult to
ask for help when an incurable,
rare disease forced her to leave
her job. Now she works hard to
convince other clients of the
importance of sharing their
stories in any way they can. Last
year, efforts included working to
change legislation that would
allow food stamp recipients to
own a reliable car – a near
necessity for working families in
most parts of Alameda County. 

FOOD STAMPS:
CHANGING THE CAR ALLIANCE

KATE ::  AGE 12  
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Artensia,
CLIENT ADVOCATE, OAKLAND, CA 

[ PICTURED WITH JANINA, 10 MONTHS, 
DAUGHTER OF A FAMILY SHE WORKS WITH ]: 

“My goal is to recruit people like me who can tell their stories.
People who can help dispel some of the preconceived notions
and stereotypes about who a poor person is. We have to speak
up, and if people don’t want to leave their homes, they can
write letters or make phone calls. Every single day I see how
much power we have if we work together. And when legislation
gets passed – like changing the car allowance – that you know
is going to change people’s lives, it’s just . . . I can’t even put
words to it. It’s wonderful.”

Katherine,
CLIENT OF THE ALAMEDA COUNTY COMMUNITY 
FOOD BANK, OAKLAND, CA

[ PICTURED WITH HER SONS LARRY, 5 YEARS OLD, 
AND CHRISTOPHER, 11 MONTHS ]: 

“The food bank encouraged me to write a letter talking about my experiences. I need a reliable car to get to work. I’m a
preschool teacher, but I don’t make that much money. And with two kids it can get rough, so I went to the food bank and
got assistance, but they also suggested I apply for food stamps. I tried, but I didn’t qualify because my car was worth too
much. I’ll definitely reapply once this legislation is signed. It would help out a lot right now while I’m going to school and
working, but once I graduate in June I hope I won’t need it.”

JOHNNY  :: AGE 12  

After a campaign that

included in-person testimony,

calling and letter writing,

and first-person editorials,

legislation was passed that

advocates believe will be

signed into law sometime in

the next year.
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The Food Bank of Eastern
Michigan’s unique ordering system
allows its agencies to reserve
products online that are in stock at
the food bank. Not only does this
cut down on paperwork and time,
it allows agencies to plan menus
in advance, a luxury that ultimately
provides a better service to
their clients.

TECHNOLOGY:
ON-LINE SHOPPING

STEPHANIE  :: AGE 12
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Within six months of the system’s launch,

60 agencies were ordering products online.

Now barely two and a half years later, 

more than half of the agencies the food bank

serves use it regularly.

Pastor Bill,
FOUNDER OF THE EASTSIDE MISSION, 
FLINT, MICHIGAN

“I can’t tell you how much time it’s saved us.  And the
selection of food is better. I check the order page all the
time to see if new items have been listed. A really popular
item like diapers that’s available today might not be there
when I go for my pick up tomorrow, but if I order it online I
can count on having it.”

Lorena,
CLIENT OF THE EASTSIDE MISSION, 
FLINT, MICHIGAN

[ PICTURED WITH HER SON ANIBAL ]: 

“Everything here is good. The food is always good and lately
there’s been more to choose from. I especially like the
pampers I’m able to get here for my son.”

Dan Flowers,
AGENCY RELATIONS DIRECTOR, FOOD BANK 
OF EASTERN MICHIGAN, FLINT, MICHIGAN

“I was out visiting agencies when it occurred to me that the whole process of
phoning and faxing in orders was inefficient. It takes too much time, and it
doesn’t give people equal access to products. By the time our product newsletter
shows up to the far-reaching edges of our service area, the items listed might
already be gone. So I asked permission to get a web design program, and began
to teach myself how to create a web site where agencies could do online
ordering.”

KRISTIN ::  AGE 6
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Donor of the Year
Kraft Foods, Inc.

Sponsors of the Year
Ford Motor Company
Newman’s Own

New Donor of the Year
Perdue Farms

Grocery Distributor of the Year
Publix Supermarkets, Inc.

Philanthropist Award
Mr. and Mrs. William Steig

Grantmaker Award
The Starr Foundation

Excellence in Board
Leadership

Bill Coquillette
Jones, Day, Reavis &
Pogue, Cleveland
Foodbank, Inc.
Cleveland, Ohio 
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HUNGER’S HOPE AWARD WINNERS
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NATIONAL PRODUCT DONORS

Partnership Support 
Agrow Fresh Produce
Campbell Soup Company
Church & Dwight Company
ConAgra Foods & Operating

Companies
Crown, Cork and Seal
Del Monte Fresh Produce
General Mills, Inc.
Gerber Products Company
Hinkle Produce
The Kellogg Company
Kmart 
Kraft Foods, Inc.
Land O’Lakes, Inc.
M&M/MARS
Mead Johnson Nutritionals
Kraft – Nabisco Biscuit &

Snack Group
Nestlé USA
Northwest Food Strategies
Pfizer Consumer Healthcare
The Pillsbury Company
The Procter & Gamble

Company
The Quaker Oats Company
Seneca Foods Corporation
The Snapple Group
Tropicana North America
U.S. Foodservice
Unilever Bestfoods

Excellence in Food Banking
North Texas Food Bank

Dallas, TX

Excellence in Food Rescue
Philabundance

Philadelphia, PA

Excellence in Food Banking
Honorable Mention
Food Bank of Eastern

Michigan
Flint, MI

Model Program Awards

Food Resource Development
Maryland Food Bank

Baltimore, MD

Community Support
The Houston Food Bank

Houston, TX

Human Resources Management
City Harvest

New York, NY

Agency Relations
Development/Support

Food Bank of Eastern
Michigan
Flint, MI

Community Relations/
Coalition Building

Greater Philadelphia 
Food Bank
Philadelphia, PA

Public Relations/ 
Awareness Campaign
Harvesters The Community

Food Network
Kansas City, MO

Volunteer Programs
Cleveland Foodbank, Inc.

Cleveland, OH

Acirca
Ag Against Hunger
Agrilink Foods
Agrow Fresh Produce
Alberto-Culver
Alcon Labs
Allen Canning Company
Alliant Food Service
Allied International
American Airlines
American Bottling Company
American Cereal Corporation
American Growers Foods
American Italian Pasta
American Licorice Company
American Meat Institute
American Roland Food

Corporation
AmeriServe
Amy’s Kitchen, Inc.
Anchor Food Products
Apple and Eve, Inc.
Applebee’s
Archer Daniels Midland

Company
Ardmore Farms
Arizona Gleaning Project
Armour Swift-Eckrich, Inc.
Ateeco, Inc.
Atlanta Community Food

Bank
Aunt Jen’s Downhome Foods
Aurora Foods, Inc.
Austin Quality Foods
Avoset Food Corporation
Azteca Corn Products
B & G
Bake-Line Products, Inc.
Bakery Chef
Bakery Resource Group
Baldwin Richardson Foods
Ball Park Brands
Bama Pies, Ltd.
Barilla America, Inc.
Basic American Foods

Corporation
Baskin-Robbins U.S.A.
Bayer, Inc.
Beatrice Foods, Inc.
Beech-Nut Nutrition

Corporation
Bell-Carter Foods, Inc.
Ben & Jerry’s Homemade,

Inc.
Bergen Brunswig
Bestfoods
Bestfoods Baking Division
Bestfoods Foodservice
Bestfoods Specialty Products
Big Valley Marketing
Bland Farms
Blue Grass Quality Meats

Blue Line Distributing
Bob Evans Farms, Inc.
Bongrain Cheese USA
Bonita Packing Company
Borden Foods Company
Boston Market Stores
Brandt Farms, Inc.
Bridgford Foods Corporation
Brings Company
Bristol-Myers Squibb Co.
Broetje Orchards
Bruno Scheidt, Inc.
Bryan Foods
Buffalo China
Burger King Corporation
Burns and Ricker
Bush Brothers & Company
C&S Wholesale Produce
C.C.L. Custom Manufacturing
C.H. Robinson
Cadbury Beverages, Inc.
Caito Foods Service
Campbell Soup Company
Cappuccino Americana

Corporation
Capri Sun, Inc.
Cargill, Inc.
Casa De Oro Foods
Celestial Seasonings
Chazy Orchards
Chef America
Chiquita 
Chiquita Processed Foods, LLC
Church & Dwight

Company, Inc.
Churny Company
Cimino Brothers Produce
Circle Valley Produce
Clanton Farms
Cliffstar Corporation
The Clorox Company
Clougherty Packing / Farmer

John
Clown Gysin Brands
Coca-Cola Bottlers
The Coca-Cola Company
Colgate – Oral

Pharmaceuticals
Colgate – Palmolive Company
Compact Industries
ConAgra Beef Company
ConAgra Dairy
ConAgra Frozen Foods

Company
ConAgra Grocery Products
ConAgra Poultry

ConAgra Refrigerated
Prepared Foods

ConAgra Store Brands
Concord Beverage Company
Consolidated Biscuit

Company
Continental Mills, Inc.
Convenience Store

Distribution Company
Cooper Farms
Cott Beverages U.S.A., Inc.
Country Home Bakers
Creative Products Company
Crown Jewels Marketing &

Distribution
Crown, Cork, and Seal 
Culinary Foods, Inc.
The Dannon Company
Darden Restaurants
Dart Container Corporation
Dean Foods Company
Dean Foods - NRP
Dean Pickle & Specialty
Deep South Products
Del Campo Supreme
Del Monte Corporation
Del Monte Fresh Produce
Dep Corporation
Dial Corporation
Dole Citrus
Dole Food Company
Dole Fresh Fruits
Dole Fresh Vegetables
Domino Sugar Corporation
Don Miguel Mexican

Foods, Inc.
Doskocil Companies
Dot Foods
Doumak
Dreyer’s Grand Ice Cream
Eagle Family Foods
Earth Grains
Eby-Brown, Co., L.P.
Ecolab, Inc.
Edwards Baking Company
Edy’s Grand Ice Cream, Inc.
Entenmann’s, Inc.
Ethnicgrocer.com
Farmland Foods
First Preference Products

Corporation
Florida Crystals
Flowers Baking Company
Food Bank of Delaware
Food Service of America
Foodmaker, Inc.
Foodshare of Greater Hartford
Foster Farms
Fresh America
Fresh Express
Frito-Lay, Inc.
Fun Foods, Inc.

Furman Foods
Gardenburger, Inc.
Garguilo Inc.
Genco Logistics
General Mills, Inc.
Genpak Corporation
Gerber Products Company
Ghirardelli Chocolate

Company
Gillette USA
Glory Foods
Go-Jo Industries
Goglanian Bakeries
Golden Flake Snack Foods
Golden Grain Company
Golden Signature Foods
Golden State Foods
Golden Valley Microwave
Good Humor Breyer’s Inc.
Goodmark Foods
W.W. Grainger
Gratz & Utter
Great Brands of Europe, Inc.

USA
Greater Chicago Food

Depository
Grecian Delight Food
Green Giant
Griffin Holder Company
Griffith Laboratories, U.S.A.
Grimmway Foods
Guest Supply
Guittard Chocolate
Gwaltney
H&M Food Systems
H.J. Heinz Company
H.J. Heinz Frozen Foods
H.P. Hood, Inc.
Hain Celestial Group
Harmony Foods
Hebrew National Foods
Heinz Bakery Products
Hendrick’s Produce
Herbalife International
Hershey Chocolate Company
Hershey Foods
Hershey Refrigerated

Products
Hidden Valley Ranch
Hillshire Farm & Kahn’s
Hinkle Produce
Hoffmaster
Honey Baked Hams
Honey Baked Hams – Georgia
Horizon Organic Dairy
Hormel Foods Corporation
Houston Food Bank

EMILY :: AGE 6 
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Hub One Logistics
Hugh’s Gardens
IBP
Ice Cream Partners USA
Idahoan Foods
Illinois Trading Company
Imagine Foods
IMC Salt Company
Information Resources, Inc.
Interbake Foods, Inc.
International Home Foods
International Multifoods
International Paper Company
Interstate Brands Corporation
J and J Snack Foods
J.M. Smucker Company
J.R. Simplot Co.
Jack in the Box
Jimmy Dean Foods
John Morrell & Company
Johnson & Johnson
Johnsonville Sausage
Juice Pak
Just Born
Kaiser International
Kal Kan / Uncle Ben’s 
Karlin Food Products
Katz Sales
Keebler Company
Kellogg Company
Ken’s Foods
Kentucky Fried Chicken
Kerry Ingredients
Kettle Cooked Foods
Kikkoman International, Inc.
Kimberly Clark Corporation
King Provision
Kraft National Claims Center
Kraft Foods, Inc.
Kraft Pizza Co.
L & M Northwest
Lakeside Foods, Inc.
Lakeview Farms
Lamb-Weston, Inc.
Lanco
Land O’Lakes, Inc.
Lane Packing
Larsen Farms
Larsen of Idaho
Lea & Perrins
Lenders Bagel Bakery, Inc. 
Letica Corporation / Maui Cup

Division
The Lipton Company
Litehouse Salad Dressing
Lone Star Beverages
Louis Rich 
Lowry Food Company
Luigino’s
M & M / Mars Company
M. Campbell & Associates

Mac Carr International
Trading

Malt-O-Meal Company
Market Day
Market Decisions
Marriott Distribution Services
Marriott International, Inc.
The Martin-Brower Company
Maui Land & Pineapple Co.

Ltd.
MBM Distribution
Mc Lane Foods
Mc Neil Consumer Products
Mc Neil Specialty Products
McCain Citrus
McCain Foods, Inc.
McCormick & Company, Inc.
McDonald’s Corporation
McKee Foods Corporation
McKesson Drug
Mead Johnson Nutritionals
Meadowbrook Meats
Media Exchange
Meyer’s Bakeries
Michael Angelo’s
Midwest Warehouse
Milnot Company
Minh Foods
The Minute Maid Company
Mission Foods
Mitsui Foods
Monfort International
Moody Dunbar
Moon Rose Organic
Morningstar Specialty Foods
Morton International Inc.
Mountain King Potato

Company
Mrs. Fields Cookies
Mrs. Smith’s Bakeries, Inc.
Mrs. T’s Perogies
Mullins Foods
Murray Biscuit Company
Musco Olive Products
Nabisco Brands International
Nabisco, Inc.
Nancy’s Specialty Foods
Nantucket Nectars
National Beverage

Corporation
Natural Dentist
Nature Green
Nestlé Clinical Nutrition
Nestlé USA
The New Organics Company
New World Pasta
NewCornCo
NewleyWeds Foods
Newman’s Own, Inc.
Nonpareil/Idaho Potato

Packers
Norbert Styma Farms
North American Salt
North Side Foods, Inc.
North Star
Northland Cranberries
Northwest Food Strategies
Novartis Consumer Health,

Inc.

Novartis Nutrition Corporation
Oak State Products
Ocean Spray Cranberries, Inc.
Odwalla Juice Company
Old Fashion Foods
The Olive Garden
Omaha Steaks, Inc.
One Brown Mouse
Onions of Walla Walla
Organic Valley
Organic Valley Family of

Farms
Oroweat Foods Company
Orval Kent Food Company
Oscar Mayer Food

Corporation
Otis Spunkmeyer, Inc.
Pactiv Corporation
Pandol Brothers, Inc.
Parco Foods, LLC
Parmalat USA
Pasta Montana
PBM, Inc.
Peacock Engineering
Penn Champ, Inc.
Pepperidge Farm, Inc.
Pepsi-Cola Company
Perdue Farms, Inc.
Perlman-Rocque Company,

Inc.
Philabundance
The Pillsbury Company
Pizza Hut Inc.
Playtex
Plochman
The Popcorn Factory
Portion Pac, Inc.
Potato Management Company
Power Packaging
Powerbar, Inc.
Precision Foods
Preferred Brands
Premier Nutrition
Premium Beverage
Priority Food Processing
Processors Unlimited
The Procter & Gamble

Company
Produce Marketing

Association
Produce Packaging
Purity Group
PYA / Monarch, Inc.
The Quaker Oats Company
R.M. Palmer Company
Ralston Foods
Reckitt Benckiser
Reinhart Food Service, Inc.
RFS Limited
Rhodes International

Riceland Foods
Rich Products Corporation
Ritz Foods International
Rivella USA, Inc.
Riveridge Produce Marketing
Riviana Foods, Inc.
Rochester Meats
Ross Products Division,

Abbott Laboratories
Rotary First Harvest
Royal Crown Cola Company
Russell Stover Candies
S.B. Thomas, Inc.
S.C. Johnson & Son, Inc.
S.D.G. Foods
S.M. Jones Company
Saddle Creek Corporation
Sage Enterprises
Sara Lee Bakery
Sara Lee Direct Marketing

Division
Schmidt Dairy
Schoenmann Produce
Schreiber Foods, Inc.
Schulist Family Farm
Schulze and Burch Biscuit

Co.
Schwan’s 
Schwartz Farm
Seasons Enterprise
Second Harvest Roadrunner

Food Bank
Seeds of Change
Seneca Foods Corporation
Sesmark Foods
Sewell Products
Second Harvest Food Bank of

Minneapolis
Shasta Beverages
Signature Brands
Six L’s Packing Company
Smithfield Foods
Smithfield Packing
SmithKline Beecham

Consumer Healthcare
Smoky Bones
Snyder Onion
Society of St. Andrew
Sodexho Marriott
Solo Cup Company
Spartan Chemical Company,

Inc.
Specialty Brands, Inc.
Spiral, Inc.
Standard Coffee Service

Company
Standard Fruit & Vegetables
Starbucks Coffee Company
State Fair Foods
Stouffer Foods Corporation
Stroehmann Bakeries, Inc.
Styma Potato Farm
SunGlo
Sunkist Growers, Inc.
Sunny Fresh Foods
Sunspiced, Inc.
Sunsweet Growers
Superior Coffee & Foods, Inc.
Swift & Company

A&P  
Acme Markets  
Affiliated Foods  
Albertson’s  
Aldi’s  
Associated Grocers  
Big Bear Stores Co.  
Bottom Line Foods  
Bread & Circus 
Whole Foods Supermarkets  
C & S Wholesale Grocers  
C.B. Ragland  
Clemens Markets  
Conco Foods  
Costco Companies, Inc.  
Cub Foods  
CVS / Revco  
D & W Food Stores  
Daiei USA Inc.  
Dominick’s Finer Foods 
Fred W. Albrecht Grocery Co.  
Family Fare Supermarkets  
Fleming Companies, Inc.  
Food Lion  
Foodland Supermarkets Ltd.
Foodway Sales  
Fox’s Markets  
Fujioka Supermarkets  
Giant Eagle Markets, Inc.  
Giant Food, Inc.  
Glen’s Markets  
Hannaford Brothers  
Harris Teeter Super Markets  
HEB Grocery Company  
HyVee Supermarkets  
IGA Stores  
James Ferrera and Sons  
Jewel Food Stores  
JP Foodservice  
Karns’ Markets  
Kash ‘n Karry  
King Soopers  
Kmart   
Kohl’s Food Stores  
The Kroger Company  
Long’s Drug Stores  
Lucky Stores  
Marsh Supermarkets  
Meijer Inc.  
Minyard Food Stores, Inc.  
Pathmark Stores, Inc.  
Pay Less Super Markets  
Penn Produce  
Piggly Wiggly  
Publix Supermarkets, Inc.
Purity Wholesale Grocers  
Ralph’s   

Swissrose International
Sysco Corporation
T.G. Lee Foods, Inc.
Taco Bell Corporation
Tambrands, Inc.
Todds Enterprises
Tom Lange Company
Tone Brothers
Tootsie Roll Industries
Toufayan Bakery of Florida
Tree Top, Inc.
Tri Valley Growers
Triarc Beverage Group
Tricon Restaurant Services
Tropicana North America
Twin Garden Sales
Tyson Foods
UFFVA
Ultima Foods
Unilever Home & Personal

Care
Unilever HPC – Helene Curtis
UniPro Foodservice
United Airlines
United Signature Foods
Universal Solutions 
US Foodservice
Value Frozen Foods
Van De Kamp’s
Van Singel Farms
Ventura Foods
Veryfine Products Inc.
Vie De France
Vijoh Laboratories
Vineland Foods
Vlasic Foods, Inc.
Walker Potatoes
Walker Produce
Warner-Lambert Company
Wayne E. Bailey Produce

Company
Wayne Maynard & Sons
Weaver Popcorn
Weider Nutrition Group
Weight Watchers

International
Welch’s
West Coast Apple Sales
West Coast Vegetables
Western Veg-Produce
White Castle System, Inc.
Whitehall-Robins Healthcare
Wilk Farms
Winter Garden Produce
WMFB
Wright Brand Foods, Inc.
Xpdex Company
Yoo-Hoo Chocolate Beverage

Company

Zartic, Inc.

Randall Food Markets, Inc.
Redner’s Warehouse
Markets  

Rite-Aid Corporation  
Roche Brothers Supermarkets,

Inc.  
Ross’  Supermarkets  
Roundy’s Inc.  
Safeway Stores, Inc.  
Sam’s Club  
Sav-A-Center Food Stores  
Schweggman Giant 
Supermarkets, Inc.  
Schnuck’s   
Shaw’s Supermarkets, Inc.  
Smith’s Food and Drug Center  
Spartan Stores  
Star Market  
Stater Bros. Markets  
The Stop & Shop

Supermarket Company  
SUPERVALU Stores  
Tamura Supermarket  
Target Stores  
Times Super Market Ltd.  
Tops Friendly Markets  
Ukrop’s Supermarkets  
Victory Wholesale Grocers  
Von’s Markets
Wakefern Food Corporation  
Walgreen’s Company  
Wal-Mart Stores, Inc.  
Wegman’s Food and Pharmacy  
Weis Markets, Inc.  
Whole Foods  
Winn Dixie Stores, Inc.  
Wise Food Market  
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$25,000 — $49,999    
Anonymous (2)  
Butterball Turkey
Clorox Company/Clorox

Company Foundation  
Cargill  
J. Willard and Alice S.

Marriott Foundation  
Mellon Private Asset

Management  
Nabisco Foundation  
Publix Super Markets

Charities  
Mr. and Mrs. William Steig  
Stop & Shop Companies  
Waterford Wedgewood USA,

Inc.  
Wm. Wrigley Jr. Company

Foundation    

$10,000 — 24,999    
Allstate Foundation  
Priscilla Allen  
Anonymous (2)  
Automatic Data Processing  
Frances R. Baker  
Beta Sigma Pi  
Jim Bolin and Catherine

Stempien  
Bristol Hotels & Resorts  
David Louis Brown  
Prescott H. Bullard  
Chiquita Brands International  
Edwin and Catherine M.

Davis Foundation  
Mr. Bob Gerber and Dr.

Veronique Gerber  
Mr. and Mrs. D. Ray Hall  
Harding Education and

Charitable Foundation  
H.E. Butt Grocery Company  
Mr. and Mrs. Lester Johnson  
Sarah Jurak  
The Katzenberger Foundation  
Land O’Lakes, Inc.  
Daniel L. Mcginnis  
McMaster-Carr Supply

Company  
Meyer Corporation  
Presbyterian Hunger Program  
Roman, Inc.  
Dr. and Mrs. Donald Sanders

Ph.D.  
The Sayer Charitable

Foundation  
Mr. and Mrs. Mark Schar  
Schwab Capital Markets  
Dr. and Mrs. David Schnell  
Share Our Strength  
Beth K. Stocker  
Uniprise Strategic Solutions  
Vitamin Shoppe Industries, Inc.
The Walton Family Foundation  
Workman Publishing    

$5,000 — $9,999    
Anheuser-Busch, Inc.  
Anixter  
Baxter Allegiance Foundation  
Best Foods  
Burson-Marsteller  
Professor Leslie Cahoon  
Mr. and Mrs. Charles Calvert  
The Church of the Holy Spirit 
Consolidated Religious

Offering Fund  
Mr. and Mrs. Glen Crawford  
Creative Memories  
Carol Jean Doehring  
eGrants.org  
Teryl Euvremer  
Fuji Photo Film USA, Inc.  
GMR Marketing  
The Robert & Betty

Forchheimer Foundation  
Timothy Grbavac  
Barbara Haenn  
The Hale Foundation  
Humana, Inc.  
Kroger Company  
Joanne Krusche  
Dorothy Lemelson  
Mary E. Liebman  
Lipton  
Mr. and Mrs. Greg Lyle  
Mr. and Mrs. Brian Mazar  
Mr. and Mrs. Sam McCall  
Catherine J. McGinnis

Foundation  
Al Meyer  
Move.com  
Bennett Moyle  
Dr. Richard S. Munford  
Chuck D. O’Dell  
Online Office Supply  
OpenTable.com  
Marie O’Meara  
Principal Financial Group  
Richard Summers  
Mr. and Mrs. Earl Swansen  
Transamerica Foundation  
Transamerica Real Estate

Information Companies  
United Distillers & Vinters

North America, Inc.  
Mr. and Mrs. Dirk A. Willms    

$2,500 — $4,999    
American Express Financial

Advisors  
Sarah Bates  
The Carlson Family Foundation  
Owen J. Cheevers  
Mr. and Mrs. John M. Costigan  
The CRH Foundation  
Cuneo Foundation  
Dan’s Chocolates  
DAS Charitable Foundation  
Mr. and Mrs. Bob Delaney  
Kenneth W. Deloach  
The Doehring Foundation  
Mary Dooling  
Frederck S. Duffy  
East Bay Community

Foundation  
Mrs. George R. Farnham  
Frito-Lay, Inc.  
Richard C. Goldstein Private

Foundation  
Thomas W. Gordon  
Robert E. Greeves  
Mr. and Mrs. Roger Grimm  
David R. Heinz  
Mr. and Mrs. Rolf R. Hempel  
Mr. and Mrs. Terry Hostetler  
Alfie Kohn  
Jeanette Koppelman  
Mr. and Mrs. Harry Jansen

Kraemer Jr.  
Mark G. La Croix Jr.  
Dorothy Levine  
Macquarie Equities USA, Inc.  
Marriott International  
Mr. and Mrs. Michael J.

Marshall 
Julie Mills  
Mr. and Mrs. Michael Mudd  
Elise W. Murray  
Paul G. Nagle  
Donald Normandt  
Ochiltree Foundation  
Dr. Jeffrey L. Okey  
Pacific Northwest Foundation  
Chester I. Palmer  
James J. Paulus and Mariellen

Forst-Paulus  
Mary E. Pennock  
Dale Rosenbloom  
Joseph J. Rossi Jr.  
Mr. and Mrs. Harley Ruff  
Edith Saemann  
Mr. and Mrs. Alan Scharff  
Fred Sheu  
Mr. and Mrs. Myung Shin  
Erica Silins  
J. C. Small  
Isidore Stern Foundation  
Stone Family Fund  
Mr. and Mrs. John Stover  
Shania Twain  
Mr. and Mrs. Dennis Van Dalsen
Vanderbilt Family Foundation  
Mr. and Mrs. S. Wilcox  
Robert Wistrand  
Charles Yeagle  

In-Kind Donors  
Akin, Gump, Hauer and

Strauss 
Bartle Bogle & Hegarty 
Ben & Jerry's Homemade,

Inc. 
Cargo Master 
Cisco 
Clairson 
ConAgra Grocery 
Dot Foods
The Food Institute
Foodmix 
General Mills 
Mr. Gregory Glevicky
Grocery Manufacturers of

America (GMA)
Hackney Transportation

Technical Services/Kidron
Illinois Auto Central/

Thermo King
International Foodservice

Manufacturers
Association

International Warehouse
Logistics Association

Kellogg Company
Land O' Lakes, Inc. 
The Minute Maid Company
Nabisco, Inc. 
Ocean Spray Cranberries, Inc 
The Pillsbury Company
Piper, Marbury, Rudnick

& Wolfe
Private Label Manufacturers

Association 
Joe Pytka
Sachnoff & Weaver, Ltd.
Tropicana North America 
Vance Publishing Corporation 
Waterford Wedgwood USA 
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$10,000,000 +    
ConAgra 
Feeding Children Better

Foundation    

$5,000,000 — $9,999,999    
Donald W. Reynolds

Foundation    

$1,000,000 — $4,999,999    
The Pampered Chef  
The Starr Foundation    

$500,000 — $999,999    
Ford Motor Company Fund

and Newman’s Own — 
A Partnership for Hunger

Relief     
The Philip Morris Family of

Companies, including
Kraft Foods and Miller
Brewing Company        

$250,000 — $499,999    
The Joyce Foundation  
Metromedia Restaurant

Group  
The David and Lucille

Packard Foundation  
The Procter & Gamble Fund  
The Retirement Research

Foundation  
Syngenta  
Taste of the NFL    

$100,000 — $249,999    
General Mills, Inc.  
The Hunger Site /

Greatergood.com  
Mitchell Kapor Foundation  
The Motley Fool  
Sara Lee Foundation  
The UPS Foundation    

$50,000 — $99,999    
Anonymous  
Gloria Jean’s Coffees  
The Kellogg Company  
L’eggs  
MAZON: A Jewish Response

to Hunger  
McCormick Tribune

Foundation  
WebVan Group, Inc.    

FINANCIAL DONORS



Product Distribution

America’s Second Harvest
records and verifies all
donated product, then
distributes it equitably
throughout its network of
more than 200 affiliates.
Reports are generated for
every donor’s corporate
records and a specialized
tracking system is maintained
in case of product recall.
The transportation industry
is also involved in the fight to
end hunger by participating
in Relief Fleet which allows
companies to donate the
transportation of food
and grocery products
while working within their
pre-existing transportation
routes. In fiscal year 2001,
Relief Fleet donations
totaled 405 truckloads
worth $161,000 in savings
to the network.

Product Procurement

In fiscal year 2001, national
donations of food and
grocery products increased
by more than five percent for
a record total of more than
421 million donated pounds.
A continued focus to increase
the donations of fresh
foods in particular helped
to ensure that millions of
hungry Americans got the
vital nutrients they needed to
flourish. Repeating last year’s
success, donations of fresh
produce increased by more
than 62 percent for a total
of almost 59 million pounds.
Fresh produce ranked as
the second largest food or
grocery item donated to
the network, surpassing the
snack food category for
the first time in 20 years.
Donations of essential protein
items like meat, fish, and
poultry increased  by 23
percent for a total of more
than almost 11 million
pounds. Non-meat protein
donations, such as peanut
butter and soy products,
also realized an increase of
35 percent for a total of
almost one million pounds.

Public Education 

America’s Second Harvest
works to educate the general
public and public policy
officials about the problems
of and solutions to hunger
in America. By testifying at
Congressional hearings,
working with elected officials
to draft legislation, and
keeping the issue of hunger
prominently in the media –
including CNN, ABC and
NBC network news, New York
Times, Newsweek, and the
Associated Press – America’s
Second Harvest affects
changes in public attitudes
and laws that support or aid
our network and those we
serve. To that end, America’s
Second Harvest’s The Red
Tape Divide: A State by
State Guide to Food Stamp
Applications identified
barriers that both recipients
and caseworkers encounter
in this important program,
and a three-year child hunger
public awareness campaign
was launched in conjunction
with the Ad Council and
Con Agra Food’s Feeding
Children Better Foundation.
In addition, the America’s
Second Harvest network
collected over 32,000
face-to-face client interviews
in preparation for releasing
the most definitive study of
hunger, Hunger in America
2001, next fiscal year.

1996         1997         1998         1999         2000          2001

Product Donations Over Time
in millions of pounds

Value of Donated Products
in millions of dollars

Donations do not reflect 
any government commodity 
programs or purchased 
product programs.

Product donations are valued at 
an average wholesale figure of 
$1.50 per pound based upon 
a study performed by America’s 
Second Harvest.

National Product Category Summary
in millions of pounds

Charitable   
Commitment Rating
As reported by Forbes magazine.

2000

Rating was determined by the percentage 
of total donations devoted to programs 
rather than administration or fund raising. 
Product donations are conservatively 
valued at wholesale figure of $1.50 
per pound.

Rank Among National 
Top Ten Charities (2000)
According to the Chronicle of Philanthropy

1.   Salvation Army
2.   YMCA of the USA
3.   American Red Cross
4.   American Cancer Society
5.   Fidelity Investments Charitable 
      Gift Fund
6.   Lutheran Service in America 
7.   United Jewish Communities
8.   America’s Second Harvest
9.   Habitat for Humanity International
10. Harvard University

This survey counted only gifts from 
private donors, such as individuals, 
corporations, and foundations, 
not total income.

Assorted Non-Food 

Baby Food & Formula 

Beverages 

Bread Products 

Cereals & Grains 

Complete Meals 

Dairy Products 

Desserts 

Dressings 

Fruits & Vegetables 

Household Cleaning 

Juice 

Meats & Proteins 

Mixed & Assorted Food 

Non-Dairy Dairy Products 

Nutritional Aids 

Paper Products 

Pasta & Rice 

Personal Care 

Pet Food & Supplies 

Snack Foods & Cookies 

Spices & Condiments 

00
999 %

2.502

2.353

36.625

12.432

15.894

11.068

7.295

4.547

3.720

89.805

13.903

14.108

11.822

115.948

0.194

3.646

3.021

5.671

5.323

0.03

53.297

8.487

National Donations 
Local Donations  
Total Donations  

271 271 260
305

400 422

528
589

687 704
736 741

799
860

947
1009

1136
1163

$1112
local

$633
national

$1745
total

Affiliate Services

Each affiliate in the network
is inspected once every 18-24
months by a representative
from America’s Second
Harvest to ensure compliance
with all America’s Second
Harvest food handling
standards. Comprehensive
training and technical
assistance are available to
strengthen the skills of
the national staff, affiliate
food banks and food-rescue
organizations, and the
agencies within the America’s
Second Harvest network.
America’s Second Harvest
maintains funds by which
grants can be made to the
food banks and food-rescue
organizations for the initiation
or maintenance of Kids Cafes
and Community Kitchens in
addition to providing guidance
in opening and running these
national programs. A Disaster
Response Plan is in place,
which includes coordinating
the activities of the network
to best serve those affected.
Additionally, numerous
technology initiatives continue
to be implemented including
improved inventory tracking
and web-based food donation
processing.

DONORS
Growers ::  Processors ::  Prepared Food Establishments
Manufacturers ::  Distributors ::  Retailers ::  Wholesalers

AMERICA’S SECOND HARVEST

NETWORK OF AFFILIATE FOOD BANKS & 
FOOD-RESCUE ORGANIZATIONS

AGENCIES
Food Pantries ::  Youth Programs ::  Community Kitchens
Soup Kitchens ::  Senior Centers ::  Day Care Centers
Rehab Centers ::  Homeless Shelters
Residential Shelters ::  Other Charitable Organizations

AMERICA’S HUNGRY
Children ::  Elderly ::  Working Poor
Single Parent Families ::  Women ::  Mentally Ill
Homeless ::  Disabled ::  Newly Unemployed
Victims of Disasters

PROGRAM SERVICES
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CONSOLIDATED BALANCE SHEET :: Year ended June 30, 2001, with comparative amounts for 2000 CONSOLIDATED STATEMENT OF ACTIVITIES :: Year ended June 30, 2001, with comparative totals for 2000

See accompanying notes to consolidated financial statements. See accompanying notes to consolidated financial statements.

2001

2,987,805 
1,191,828 

651,720 

4,831,353 

6,220,997 
201,800 
105,725 

687,043 

12,046,918 

734,535 
223,171 

—  
137,456 

1,095,162 

—  
288,867 
24,036 

1,408,065 

5,773,617 
4,487,996 

377,240 

10,638,853 

12,046,918 

2000

2,447,863 
1,589,931 

510,908 

4,548,702 

7,885,692 
660,871 

1,057,340 

536,297 

14,688,902 

1,521,804 
310,072 
129,607 
75,687 

2,037,170 

468,566 
—  

91,882 

2,597,618 

5,657,668 
6,141,264 

292,352 

12,091,284 

14,688,902 

Assets

Current assets:
Cash and cash equivalents
Pledges receivable 
Other assets 

Total current assets 

Investments (note 3) 
Pledges receivable, net 
Software held for relicense (note 4b) 
Furniture and equipment, net of accumulated depreciation of

$433,296 and $827,592 in 2001 and 2000,
respectively

Total assets

Liabilities and Net Assets

Current liabilities:
Accounts payable and accrued expenses
Due to food banks (note 2i)
Capital lease obligation (note 4a)
Deferred revenue 

Total current liabilities

Capital lease obligation, less current portion (note 4a)
Other obligations (note 4c)
Lease payable 

Total liabilities

Commitments and contingencies (notes 4 and 8)

Net assets:
Unrestricted
Temporarily restricted (note 5)
Permanently restricted

Total net assets

Total liabilities and net assets

Public support and revenue:

Public support:
Donated products and services (note 2d)
Individual contributions
Corporate contributions
Foundation grants
Corporate promotions
Net assets released from restrictions:

Satisfaction of program restriction
Expiration of time restriction

Revenue:
Food bank fees
Conference fees
Publications, administrative, and

materials fees
Federal grant
Investment income (note 3)

Total public support and revenue

Expenses:

Program services:
Affiliate services
Product distribution
Product procurement
Public awareness and education
Public policy and research

Total program services

Supporting services:
General and administrative
Fund development

Total supporting services

Total expenses

Increase (decrease) in net assets as a
result of operations

Nonoperating activities:
Wills and bequests
Individual contributions
Foundation contributions
Net realized and unrealized gain (loss)

on investments
Loss on discontinuation of software

project (note 4a)
Loss on disposition of fixed assets
Other 

Changes in net assets

Net assets at beginning of year

Net assets at end of year

—
126,701 
873,825 

1,578,589 
50,000 

(4,238,853)
(43,066)

—  
—  

—  
—  

(464)

(1,653,268)

—  
—  
—  
—  
—  

—  

—  
—  

—  

—  

(1,653,268)

—  
—  
—  

—  

—  
—  
—  

(1,653,268)

6,141,264 

4,487,996 

—  
—  
—  
—  
—  

—  
—  

—  
—  

—  
—  
—  

—  

—  
—  
—  
—  
—  

—  

—  
—  

—

—  

—  

—  
34,888 
50,000 

—  

—  
—  
—  

84,888

292,352

377,240 

402,532,718 
5,132,537 
5,295,240 
2,980,376 
1,468,329 

—  
—  

1,902,056 
318,463 

98,611 
130,747 
486,473 

420,345,550 

408,601,946 
4,462,379 
1,235,799 

998,022 
1,454,488 

416,752,634 

1,605,428 
3,166,193 

4,771,621

421,524,255

(1,178,705) 

743,046 
34,888 
50,000 

(574,797)

—  
(229,685)
(297,178)

(1,452,431) 

12,091,284 

10,638,853 

403,817,490 
4,805,044 
4,601,222 
5,996,894 
1,118,215 

—  
—  

1,800,538 
285,210 

180,089 
—  

246,946 

422,851,648 

407,802,670 
2,245,565 
1,412,119 

863,979 
310,061 

412,634,394 

1,368,176 
2,472,813 

3,840,989

416,475,383 

6,376,265 

1,290,505 
36,597 

—  

283,779 

(1,012,576)
—  
—  

6,974,570 

5,116,714 

12,091,284 

402,532,718 
5,005,836 
4,421,415 
1,401,787 
1,418,329 

4,238,853 
43,066 

1,902,056 
318,463 

98,611 
130,747 
486,937 

421,998,818 

408,601,946 
4,462,379 
1,235,799 

998,022 
1,454,488 

416,752,634 

1,605,428 
3,166,193 

4,771,621 

421,524,255 

474,563 

743,046 
—  
—  

(574,797)

—  
(229,685)
(297,178)

115,949 

5,657,668 

5,773,617 

UNRESTRICTED
TEMPORARILY 

RESTRICTED
PERMANENTLY

RESTRICTED TOTAL TOTAL

2001    2000

$

$

$

$
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Salaries
Employee benefits
Payroll taxes

Total salaries and related expenses

Travel
Professional services
Occupancy
Telecommunications
Print and production
Postage
Supplies
Equipment maintenance
Fees for service
Professional development
Publications/memberships
Insurance
Miscellaneous
Food bank grants (note 2i)
National conference
Workshops
Transportation
Affiliate program grants
Affiliate software grants
Interest expense

Total expenses before donated products
and services, and depreciation
and amortization

Donated goods and services (note 2d)
Depreciation and amortization

Total

CONSOLIDATED STATEMENT OF FUNCTONAL EXPENSES :: Year ended June 30, 2001, with comparative amounts for 2000

572,310
84,924 
46,250

703,484

21,311 
14,072
65,746
37,607 
4,315
9,183 

16,667 
12,025

527,849 
6,077 
3,766 
2,167 

763 
—  
—  
—

1,789,041 
994,541 
43,097 
25,650 

4,277,361

158,811
26,207

4,462,379 

1,098,755 
191,738 
90,687 

1,381,180 

491,330 
487,907 
108,873 
269,678 
107,552 
13,760 

159,387 
19,183 

184,477 
29,757 
17,710 
3,589 
6,263 

233,054 
261,936 
85,793 
16,350 

1,572,336
951,615 

—  

6,401,730 

402,156,819
43,397 

408,601,946 

3,518,163 
457,135 
274,640 

4,249,938 

704,008 
1,051,435 

261,148 
263,076 

1,408,967 
597,339 
99,569 

173,983 
560,224 
59,577 
80,705 
12,010 
12,400 

591,085 
152,337 
96,756 

804,895 
1,014,655 

169,175 
44,929 

12,408,211 

403,817,490 
249,682 

416,475,383 

633,962 
96,820 
52,528 

783,310 

136,865 
60,238 
62,783 
37,281 
28,933 
7,348 

12,384 
10,681 

301 
6,898 
3,555 
2,070 

729 
—  
—  
—  
—  
—  
—  
—  

1,153,376 

57,397 
25,026 

1,235,799 

431,608 
64,274 
32,833 

528,715 

19,754 
24,628 
42,652 
33,857 

181,206 
32,092 
10,869 
7,256 

57,773 
3,651 
4,410 
1,406 

495 
—  
—  
—  
—  
—  
—  
—  

948,764 

32,257 
17,001 

998,022 

250,172 
42,279 
27,364 

319,815 

75,386 
862,634 
28,584 
16,631 
36,457 
6,354 
7,057 
4,863 

34,051 
3,388 
4,732 

942 
1,532 

—  
—  
—  
—  

5,705 
—  
—  

1,408,131 

34,963 
11,394 

1,454,488 

2,986,807 
480,035 
249,662 

3,716,504 

744,646 
1,449,479 

308,638 
395,054 
358,463 
68,737 

206,364 
54,008 

804,451 
49,771 
34,173 
10,174 
9,782 

233,054 
261,936 
85,793 

1,805,391 
2,572,582 

994,712 
25,650 

14,189,362 

402,440,247 
123,025 

416,752,634 

694,147 
103,958 
41,385 

839,490 

145,227 
310,006 
72,860 
44,353 
21,994 
11,502 
16,609 
14,743 
7,479 

17,737 
10,803 
2,402 
5,844 

—  
—  
—  
—  
—  
—  

234 

1,521,283 

55,103 
29,042 

1,605,428 

533,993 
78,702 
41,083 

653,778 

27,497 
281,193 
49,409 
24,716 

1,057,807 
687,603 

9,965 
11,886 

216,039 
6,055 
4,815 
1,629 

76,738 
—  
—  
—  
—  
—  
—  
—  

3,109,130 

37,368 
19,695 

3,166,193 

1,228,140 
182,660 
82,468 

1,493,268 

172,724 
591,199 
122,269 
69,069 

1,079,801 
699,105 
26,574 
26,629 

223,518 
23,792 
15,618 
4,031 

82,582 
—  
—  
—  
—  
—  
—  

234 

4,630,413 

92,471 
48,737 

4,771,621 

4,214,947 
662,695 
332,130 

5,209,772 

917,370 
2,040,678 

430,907 
464,123 

1,438,264 
767,842 
232,938 
80,637 

1,027,969 
73,563 
49,791 
14,205 
92,364 

233,054 
261,936 
85,793 

1,805,391 
2,572,582 

994,712 
25,884 

18,819,775 

402,532,718 
171,762 

421,524,255 

AFFILIATE
SERVICES

AFFILIATE
PRODUCT

DISTRIBUTION
PRODUCT

PROCUREMENT

PUBLIC 
AWARENESS &

EDUCATION TOTAL 
TOTAL 

EXPENSES
TOTAL 

EXPENSES

PUBLIC 
POLICY & 

RESEARCH TOTAL
GENERAL &

ADMINISTRATIVE
FUND

DEVELOPMENT

2001   2000PROGRAM SERVICES PROGRAM SERVICES

See accompanying notes to consolidated financial statements.

$

$



The Board of Directors
AMERICA’S SECOND HARVEST:

We have audited the accompanying consolidated balance sheets

of America’s Second Harvest as of June 30, 2001 and

2000, and the related consolidated statements of activities,

functional expenses, and cash flows for the years then

ended. These consolidated financial statements are the

responsibility of America’s Second Harvest’s management.

Our responsibility is to express an opinion on these

consolidated financial statements based on our audits. 

We conducted our audits in accordance with auditing

standards generally accepted in the United States of

America. Those standards require that we plan and

perform the audit to obtain reasonable assurance about

whether the financial statements are free of material

misstatement. An audit includes examining, on a test

basis, evidence supporting the amounts and disclosures in

the financial statements. An audit also includes assessing

the accounting principles used and significant estimates

made by management, as well as evaluating the overall

financial statement presentation. We believe that our

audits provide a reasonable basis for our opinion.

In our opinion, the consolidated financial statements referred

to above present fairly, in all material respects, the

financial position of America’s Second Harvest as of 

June 30, 2001 and 2000, and the changes in its net

assets and its cash flows for the years then ended in

conformity with accounting principles generally accepted

in the United States of America.

As discussed in note 2(b), America’s Second Harvest changed

its method of accounting for donated food and grocery

products during fiscal year 2001.  

AUGUST 17, 2001

2 0 01

INDEPENDENT 
AUDITOR’S REPORT
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2001

(1,452,431)

171,762 
(67,846)

—  
574,797 
229,685 

—  

857,174 
(140,812)

951,615 
(787,269)
(86,901)

61,769 
288,867 

600,410 

(31,801,274)
32,891,172 

(552,193)

537,704 

—  
(598,173)

(598,173)

539,942 

2,447,863 

2,987,805 

2000

6,974,570 

182,985 
(61,232)
596,234 

(283,779)
83,073 

(36,597)

(1,345,358)
(346)

(1,057,340)
888,089 

(151,958)
(87,561)

—  

5,700,780

(6,822,234)
3,601,871 
(211,693)

(3,432,056)

36,597 
(91,269)

(54,672)

2,214,052 

233,811 

2,447,863 

Cash flows from operating activities:

Change in net assets

Adjustments to reconcile change in net assets to
net cash provided by operating activities:

Depreciation
Amortization of lease payable
Net write-off of software
Net (gain) / loss on investments
Loss on disposition of equipment
Contributions restricted for long-term investment
Changes in operating assets and liabilities:

Pledges receivable
Other assets
Software held for relicense
Accounts payable and accrued expenses
Due to food banks
Deferred revenue
Other obligations

Net cash provided by operating activities

Cash flows from investing activities:
Purchase of investments
Sale of investments
Purchase of furniture and equipment

Net cash provided by (used in) investing activities

Cash flows from financing activities:
Contributions restricted for long-term investment
Principal payments on capital lease obligation

Net cash used in financing activities

Net increase in cash and cash equivalents

Cash and cash equivalents at beginning of year

Cash and cash equivalents at end of year

CONSOLIDATED STATEMENTS OF CASH FLOWS :: Year ended June 30, 2001, with comparative amounts for 2000

See accompanying notes to consolidated financial statements.

$

$



[ 1 ] ORGANIZATION

America’s Second Harvest is a nonprofit, tax-exempt (section 501(c)(3)) organization which exists
to create a hunger-free America by procuring and distributing food and grocery products and
prepared and perishable foods through a nationwide network of certified affiliate food banks and
food-rescue organizations, and by educating the public about the nature of and solutions to the
problems of domestic hunger.

In 1999, America’s Second Harvest incorporated a wholly owned taxable subsidiary, Harvest
Center USA, Inc. Harvest Center USA, Inc. is responsible for the sales, marketing, and adminis-
trative support of a reclamation program to the retail and wholesale grocery industries. Harvest
Center USA, Inc. secures full service reclamation contracts with retailers and wholesalers in order
for America’s Second Harvest food banks to operate reclamation warehouses. As of July 1, 2001
the single reclamation contract was cancelled and there are no contracts currently pending. 

[ 2 ] SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

The financial statements of America’s Second Harvest have been prepared on the accrual basis of
accounting. Significant accounting policies followed by America’s Second Harvest are described
below.

(a) Basis of Presentation
The accompanying consolidated financial statements include the accounts of America’s 
Second Harvest and Harvest Center USA, Inc. All significant intercompany transactions 
between America’s Second Harvest and Harvest Center USA, Inc. have been eliminated from 
the accompanying consolidated financial statements.

To ensure the observance of limitations and restrictions placed on the use of resources 
available, America’s Second Harvest maintains its financial accounts in accordance with the 
principles and practices of fund accounting. Fund accounting is the procedure by which 
resources for various purposes are classified for accounting purposes in accordance with 
activities or objectives of America’s Second Harvest.

For external financial reporting purposes, however, America’s Second Harvest’s 
financial statements have been prepared to focus on the organization as a whole and to 
present balances and transactions in accordance with the existence or absence of donor-
imposed restrictions. 

Net assets and related activity are classified into three net asset categories –  unrestricted,
temporarily restricted, and permanently restricted – as follows:

Unrestricted – Net assets that are not subject to donor-imposed restrictions.
Temporarily Restricted – Net assets that are subject to donor-imposed restrictions that will
be met either by actions of America’s Second Harvest or the passage of time. Items that
affect this net asset category are restricted contributions, including pledges, for which 
restrictions have not been met. These amounts are reclassified to unrestricted net assets 
when such restrictions are met or have expired.
Permanently Restricted – Net assets that are subject to donor-imposed restrictions to 
be maintained permanently by America’s Second Harvest. Items that affect this net asset 
category include gifts wherein donors stipulate that the corpus be held in perpetuity (primarily
gifts for endowment) and only the income be made available for program operations.

(b) Change in Method of Accounting
During fiscal year 2001, America’s Second Harvest changed it method of accounting for
donated food and grocery products to recognize public support when such donations are 
accepted as a contribution by America’s Second Harvest and, shortly thereafter, as expense
when granted to affiliated food banks and food-rescue organizations. This change in method
of accounting, was made to reflect the value of donated food and grocery products over which
America’s Second Harvest has control. Accordingly, both public support and affiliated services
have been increased by approximately $403.3 million for the year ended June 30, 2000.

(c) Public Support and Revenue
Public support and revenue are reported as increases in unrestricted net assets unless use 
of the related assets is limited by donor-imposed restrictions. Expenses are reported as 
decreases in unrestricted net assets. Gains and losses on investments and other assets or 
liabilities are reported as increases or decreases in unrestricted net assets unless explicit 
donor stipulation or law restricts their use. Expiration of temporary restrictions on net assets 
(i.e., the donor-stipulated purpose has been fulfilled and/or the stipulated time period has 
elapsed) are reported as reclassifications between applicable classes of net assets.

Contributions, including unconditional pledges, are recognized in the period received. 
Conditional pledges are not recognized until the conditions on which they depend are 
substantially met. Contributions of assets other than cash are recorded at estimated fair 
value. Contributions to be received after one year are discounted at an Contributions to be 
received after one year are discounted at an appropriate discount rate commensurate with

with the risk involved. Amortization of discount is recorded as additional contribution revenue 
in accordance with donor-imposed restrictions, if any, on the contributions. An allowance for 
uncollectible pledges receivable is provided based upon management’s judgment including 
such factors as prior collection history, type of contribution, and nature of fundraising activity. 
Pledges that are expected to be collected within one year are classified as current assets. 
Long-term pledges are expected to be collected within approximately two to three years. 
Revenue from fees is recognized when the program service is completed. 

It is the policy of America’s Second Harvest to transfer the proceeds of all wills and 
bequests to its investment reserve account.

(d) Donated Food and Grocery Products
America’s Second Harvest reports gifts of donated food and grocery products over which it has
control (i.e. variance power) as unrestricted public support and shortly thereafter, as expense 
when granted to affiliate food banks and food-rescue organizations. During the years ended
June 30, 2001 and 2000, America’s Second Harvest distributed approximately 268 million 
pounds and 241 million pounds, respectively, of donated product received from 
approximately 600 national donors. Those gifts of donated food and grocery products which 
are contributed directly to food banks and food rescue organizations by national donors are 
not recognized as public support by America’s Second Harvest. As such, an additional 153 
million and 159 million pounds of donated product were donated directly to affiliated food 
banks and food-rescue organizations by national donors during years ended June 30, 2001 
and 2000, respectively. The approximate average wholesale value of one pound of donated 
food at the national level was determined to be $1.50 during 2001 and $1.67 during 2000, 
based upon a study performed by America’s Second Harvest.

In addition, a number of individuals and organizations have made in-kind donations or 
volunteered their services to America’s Second Harvest. For those services that do not require 
special expertise, the estimated value of such donated services has not been recorded in the 
financial statements. In-kind donations and services requiring specific expertise have been 
reflected in the financial statements at their estimated fair value. For the years ended June 30,
2001 and 2000, America’s Second Harvest received approximately $464,000 and $470,000
in donated services, respectively.  

(e) Cash Equivalents
Cash equivalents consist of highly liquid short-term instruments including money market 
account deposits and commercial paper investments with maturities of 90 days or less.

( f ) Investments and Related Income Gains and Losses
Investments in equity and debt securities are measured at fair value in the consolidated 
balance sheet. Investment income (comprised of interest and dividends) is included in 
operating revenue and support. Realized and unrealized gains and losses on investments are 
reported as nonoperating gains and losses.

All endowment gains and losses are being recognized in unrestricted net assets.

(g) Furniture and Equipment
Furniture and equipment are stated on the basis of cost at date of purchase or market value 
at the date of donation. Depreciation is computed using the straight-line method over the 
estimated useful lives of the assets.

(h) Use of Estimates
Management of America’s Second Harvest has made a number of estimates and assumptions 
relating to the reporting of assets, liabilities, revenue and expenses, and the disclosure of 
contingent assets and liabilities to prepare these consolidated financial statements in 
conformity with generally accepted accounting principles. Actual results could differ from 
those estimates.

( i ) Corporate Promotions and Direct Mail Campaigns
America’s Second Harvest solicits contributions on behalf of the food bank network through 
direct mail campaigns and corporate promotions. During the years ended June 30, 2001 and 
2000, America’s Second Harvest granted $233,054 and $591,085, respectively, to the food 
banks. In addition, the food bank network received directly from donors approximately 
$960,000 and $941,000 during the years ended June 30, 2001 and 2000, respectively, as 
a result of America’s Second Harvest solicitations. 

( j ) Operations
Operating results in the consolidated statements of activities reflect all transactions 
increasing or decreasing unrestricted net assets except those gifts designated for capital 
expenditures and endowments, realized and unrealized gains and losses associated with long-
term investment, and other nonrecurring gains and losses.

(k) Reclassifications
Certain amounts presented in the 2000 financial statements have been reclassified to 
conform to the 2001 presentation.  

35



[ 3 ] INVESTMENTS

The cost and fair values of investments at June 30, 2001 and 2000, are as set forth below. Fair 
values are primarily determined based on quoted market prices.

Investment return for the years ended June 30, 2001 and 2000, was as follows:

Interest and dividends are recorded net of investment management fees. Interest on cash and 
equivalents totaled $251,118 and $42,574 for the years ended June 30, 2001 and 2000, 
respectively.  

[ 4 ] COMMITMENTS

(a) Leases
America’s Second Harvest leased an enterprise license for certain software under an agreement
that had been accounted for as a capital lease. The software lease, which had a bargain 
purchase option, would have terminated in February 2005. The computer software under 
capital lease was discontinued in fiscal year 2000 and the unamortized balance was written
off and amounts received from food banks were refunded. On January 3, 2001, America’s 
Second Harvest exercised an early termination and pay-off option on the lease. The total 
amount paid was $577,906, which included an early termination penalty of $43,097.

On August 10, 2000, America’s Second Harvest entered into a noncancelable operating
lease for certain office space that commenced on January 1, 2001, after substantial 
completion of America’s Second Harvest’s renovation of the premises. The lease contains 
annual escalation clauses and, accordingly, rent expense is recorded on the straight-line 
basis over the life of the lease. The present value of future minimum lease payments as of 
June 30, 2001 is as follows:

(b) Software License Purchase Agreement
In fiscal 2000, America’s Second Harvest purchased 50 software licenses for the sum of 
$1,057,340, with the intent of relicensing this software to its network affiliates at no charge.
As of June 30, 2001, 45 network affiliates have received this software. The organization has
the option of purchasing additional licenses for relicense in blocks of 50 at a contracted 
discount.

(c) Gift Annuity Obligations
America’s Second Harvest has arrangements in which donors have contributed assets to the 
organization in exchange for a promise to pay a fixed amount for a specified period of time
back to the donor. Gift annuity obligations represent the present value of future cash flow 
expected to be paid by America’s Second Harvest to the donors under these arrangements. 
Reserves of $30,142 have been segregated to meet the gift annuity obligations.  

(d) Line of Credit
America’s Second Harvest has a $1,000,000 unsecured line of credit from its primary bank 
that bears interest at prime (6.25% at June 30, 2001). There were no borrowings outstanding
at June 30, 2001 and 2000.

[ 5 ] TEMPORARILY RESTRICTED FUNDS

Donor restrictions on temporarily restricted net assets consist of the following at June 30, 2001
and 2000:

[ 6 ] RELATED PARTY TRANSACTIONS

For the years ended June 30, 2001 and 2000, America’s Second Harvest recorded approximately
$3,335,000 and $4,177,500, respectively, in contributions from companies that have
representatives who are members of America’s Second Harvest’s Board of Directors. At June 30,
2001 and 2000, America’s Second Harvest had $305,588 and $250,000, respectively, of
pledges receivable from companies that have representatives who are members of America’s
Second Harvest’s Board of Directors.

[ 7 ] RETIREMENT PLANS

America’s Second Harvest provides a 401(k) defined contribution plan for substantially all employees.
In addition to employee contributions, America’s Second Harvest also contributes 6% of each
participant’s compensation to the plan after the initial twelve-month vesting period. Effective January
1, 2001, America’s Second Harvest provides an additional 2% matching contribution if the employee
contributes a minimum of 5%. Total contributions made by America’s Second Harvest for the years
ended June 30, 2001 and 2000 were approximately $274,500 and $150,800, respectively. 

[ 8 ] CONTINGENCIES

America’s Second Harvest is named in various lawsuits arising in the ordinary course of business. The
ultimate resolution of these lawsuits, including any related financial effects, is currently unknown.
America’s Second Harvest has not provided for any potential future losses arising from the resolution
of these matters in the accompanying financial statements. Despite the inherent uncertainties of
litigation, management does not believe that the lawsuits will have a material adverse impact on the
financial condition of the organization at this time.

U.S. Government securities
Domestic equities
International equities
Corporate bonds
Limited partnership

COST

4,844,060
2,084,402

123,967
—

37,124

7,089,553

FAIR VALUE

4,835,111 
2,860,800

152,657
—

37,124

7,885,692

FAIR VALUE

—
2,840,228

845,255
2,498,854

36,660

6,220,997

COST

—
3,441,839
1,103,328
2,456,827

36,660

7,038,654

2001                 2000

$

$

2000

204,372

23,465
260,314

283,779

488,151

Return on long-term
investments:
Interest and dividends 
Gains (losses) on 
investments:
Realized gain  
Unrealized gain 
(loss) 
Net gain (loss) on 
investments 

Total return on long-term  
investments

2002
2003
2004
2005
2006
Thereafter

Total minimum lease
payments

2001

235,355

1,038,057
(1,613,796)

(574,797)

(339,442)

529,000
539,000
550,000
561,000
572,000

2,703,000

5,454,000

$

$

$

$

Time restricted funds
Hunger Study
Resource Link
Transportation initiative
Trucks
Seafood initiative
Food rescue organizations
and Community Kitchens
Enterprise Project
Other program funds

Total

2000

120,129
—
—

1,705,240
208,527
513,937

— 
2,950,000

643,431

6,141,264

2001

222,651
444,118
353,358

1,053,379
352,427
277,309

396,980 
1,075,610

312,164

4,487,996

$

$
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ALASKA

Anchorage Food Bank of
Alaska

ALABAMA 

Birmingham The United Way
Community Food Bank

Huntsville Food Bank of
North Alabama

Montgomery Montgomery
Area Food Bank, Inc.

Theodore Bay Area Food Bank

ARKANSAS

Ft. Smith Northwest Arkansas
Foodbank

Jonesboro Food Bank of
Northeast Arkansas

Little Rock Arkansas Food
Bank Network, Inc.

ARIZONA 

Mesa United Food Bank
Phoenix St. Mary's Food Bank
Sun City Westside Food Bank
Tucson Community Food

Bank
Willcox Southeast Arizona

Food Bank, Inc.

CALIFORNIA

Cathedral City FIND, Inc.
Chico Butte County

Gleaners, Inc.
San Diego San Diego

Food Bank
Concord Food Bank of Contra

Costa and Solano
Fresno Community Food Bank
Los Angeles Los Angeles

Regional Foodbank
Manteca America's Second

Harvest Food Bank of
San Joaquin and
Stanislaus Counties

North Highlands Senior
Gleaners, Inc.

Oakland Alameda County
Community Food Bank

Orange Second Harvest Food
Bank of Orange County

Oxnard Food Share, Inc.
Riverside Second Harvest

Food Bank serving
Riverside and San
Bernardino Counties

Roseville Community
Resources Council, Inc.

Salinas Food Bank for
Monterey County

San Francisco San Francisco
Food Bank

San Jose Second Harvest
Food Bank of Santa Clara
& San Mateo Counties

Santa Barbara Foodbank of
Santa Barbara County

Santa Rosa The Redwood
Empire Food Bank

Visalia FoodLink for Tulare
County

Watsonville Second Harvest
Food Bank serving Santa
Cruz and San Benito
Counties

COLORADO

Colorado Springs Care and
Share, Inc.

Denver Food Bank of the
Rockies

Ft. Collins Food Bank for
Larimer County

Greeley Weld Food Bank
Longmont Community

Food Share

CONNECTICUT

East Haven Connecticut
Food Bank

Stamford Table To Table
Windsor Foodshare, Inc.

WASHINGTON, DC 

Washington Capital Area
Food Bank

DELAWARE

Newark Food Bank of
Delaware

FLORIDA

Ft. Myers Harry Chapin Food
Bank of Southwest
Florida

Jacksonville Second Harvest
Food Bank of Northeast
Florida

Miami Daily Bread Food Bank
Orlando Second Harvest Food

Bank of Central Florida
Sarasota All Faiths

Food Bank
Tallahassee America's Second

Harvest of the Big
Bend,Inc.

Tampa Divine Providence
Food Bank

GEORGIA 

Athens Action, Inc. Full Plate
Program

Atlanta Atlanta Community
Food Bank

Augusta Golden Harvest Food
Bank

Columbus Second Harvest
Food Bank of the
Chattahoochee Valley

Macon Middle Georgia
Community Food Bank

Savannah America's Second
Harvest of Coastal
Georgia

Valdosta America's Second
Harvest of South Georgia

HAWAII

Honolulu The Hawaii
Foodbank, Inc.

IOWA

Des Moines Food Bank of
Iowa

Hiawatha HACAP Food
Reservoir

Iowa City Table to Table
Ottumwa Food Bank of

Southern Iowa, Inc.
Waterloo Northeast Iowa

Food Bank

IDAHO

Boise The Idaho Foodbank

ILLINOIS

Chicago Greater Chicago Food
Depository

Moline River Bend Food Bank
Peoria Peoria Area Food Bank
Springfield Central Illinois

Foodbank
St. Charles Northern Illinois

Food Bank
Urbana Eastern Illinois

Foodbank

INDIANA

Anderson Second Harvest
Food Bank of East
Central Indiana

Bloomington Hoosier Hills
Food Bank

Evansville Tri-State Food Bank
Ft. Wayne Community Harvest

Food Bank
Gary America's Second

Harvest of Northwest
Indiana

Indianapolis Gleaners Food
Bank of Indiana, Inc.

South Bend Food Bank of
Northern Indiana

Terre Haute Terre Haute
Catholic Charities

KANSAS

Wichita Kansas Foodbank
Warehouse

KENTUCKY

Elizabethtown America's
Second Harvest of
Kentucky's Heartland

Lexington God's Pantry Food
Bank, Inc.

Louisville Dare to Care

LOUISIANA

Alexandria Food Bank of
Central Louisiana

Baton Rouge Greater Baton
Rouge Food Bank

New Orleans Second
Harvesters Food Bank of
Greater New Orleans

MASSACHUSETTS

Boston Greater Boston Food
Bank

Hatfield The Food Bank of
Western Massachusetts

Shrewsbury Worcester County
Food Bank, Inc.

MARYLAND

Baltimore Maryland Food Bank

MAINE

Lewiston Good Shepherd
Food Bank

Portland Wayside Evening
Soup Kitchen

MICHIGAN

Ann Arbor Food Gatherers
Food Bank

Battle Creek Food Bank of
South Central Michigan

Comstock Park Second
Harvest Gleaners Food
Bank of West Michigan,
Inc.

Detroit Gleaners Community
Food Bank of Metro
Detroit

Flint Food Bank of Eastern
Michigan

Lansing American Red
Cross Regional Food
Distribution Center

Pontiac Food Bank of
Oakland County

Southfield Forgotten Harvest

MINNESOTA

Crookston North Country
Food Bank, Inc.

Duluth Second Harvest
Food Bank of the
Northern Lakes

Grand Rapids Second Harvest
North Central Food Bank

Minneapolis Second Harvest
Food Bank of Greater
Minneapolis

Rochester Channel One
Food Bank

St. Paul Second Harvest St.
Paul Food Bank

MISSOURI

Columbia Central Missouri
Food Bank

Kansas City Harvesters The
Community Food Network

Sikeston Boot Heel Food Bank
Springfield Ozarks Food

Harvest
St. Joseph America's Second

Harvest of Greater St.
Joseph

St. Louis St. Louis Area
Food Bank

MISSISSIPPI

Jackson Mississippi Food
Network

MONTANA

Missoula Missoula Food Bank
Missoula Missoula Food Bank

Network

NORTH CAROLINA

Asheville MANNA Food Bank
Charlotte Community Food

Rescue
Charlotte Second Harvest

Food Bank of Metrolina
Elizabeth City Food Bank of

the Albemarle
Fayetteville Second Harvest

Food Bank of Southeast
North Carolina

Raleigh Food Bank of
North Carolina

Raleigh Inter-Faith Food
Shuttle

Winston-Salem Second
Harvest Food Bank of
Northwest North Carolina

NORTH DAKOTA

Fargo Great Plains Food Bank

NEBRASKA

Lincoln Food Bank of Lincoln
Omaha The Nebraska Food

Bank Network, Inc.

NEW HAMPSHIRE

Manchester New Hampshire
Food Bank

NEW JERSEY

Hillside Community Food
Bank of New Jersey

Pennsauken Food Bank of
South Jersey

Spring Lake Food Bank of
Monmouth and Ocean
Counties

NEW MEXICO

Albuquerque Second Harvest
Roadrunner Food Bank

NEVADA

Las Vegas Community Food
Bank of Clark County

Sparks Food Bank of
Northern Nevada

NEW YORK

Buffalo Food Bank of
Western New York

East Syracuse Food Bank of
Central New York

Elmira Food Bank of the 
Southern Tier

Latham Regional Food Bank
Northeast New York

Mineola Island Harvest
Millwood Food PATCH
New York City Harvest
New York Food for

Survival, Inc.
Rochester Foodlink, Inc.
West Brentwood Long Island

Cares, Inc.

OHIO

Akron Akron-Canton Regional
Foodbank

Cincinnati FreeStore/
FoodBank, Inc.

Cleveland Cleveland
Foodbank, Inc.

Columbus Mid-Ohio
Foodbank

Dayton American Red Cross
Emergency Food Bank

Fairfield Shared Harvest
Foodbank

Lorain Second Harvest Food
Bank of North Central
Ohio

Lima West Ohio Food Bank
Logan Second Harvest

Food Bank of
Southeastern Ohio

Springfield Second Harvest
Food Bank of Clark,
Champaign, and Logan
Counties

Toledo Toledo-Northwest Ohio
Food Bank

Youngstown Second Harvest
Food Bank of the
Mahoning Valley

OKLAHOMA

Oklahoma City Regional Food
Bank of Oklahoma

Tulsa Tulsa Community
Food Bank

OREGON

Eugene FOOD for Lane
County

Portland Food Train/Food
Depot

Portland Oregon Food Bank

PENNSYLVANIA

Allentown Second Harvest
Food Bank of the Lehigh
Valley and Northeast
Pennsylvania

Delmont Westmoreland
County Food Bank

Duquesne Greater Pittsburgh
Community Food Bank

Erie Second Harvest Food
Bank of Northwest
Pennsylvania

Farrell Community Food
Warehouse

Harrisburg Central
Pennsylvania Food Bank

Lemoyne Channels Food
Rescue

Philadelphia Greater
Philadelphia Food Bank

Philadelphia Philabundance
Reading Greater Berks Food

Bank
Wilkes Barre Harry & Jeanette

Weinberg Northeast
Pennsylvania Regional
Food Bank

PUERTO RICO

Bayamon Caribbean Food Bank

RHODE ISLAND

West Warwick Rhode Island
Community Food Bank

SOUTH CAROLINA

Charleston Lowcountry
Food Bank

Columbia Harvest Hope
Food Bank

Mauldin Community Food
Bank of the Piedmont

SOUTH DAKOTA

Rapid City Black Hills
Regional Food Bank

Sioux Falls Second Harvest
Food Bank of South
Dakota

TENNESSEE

Chattanooga Chattanooga
Area Food Bank

Gray Second Harvest Food
Bank of Northeast
Tennessee

Jackson Second Harvest Food
Bank of West Tennessee

Knoxville Second Harvest
Food Bank of East
Tennessee

Memphis Memphis Food Bank
Nashville Second Harvest

Food Bank of Middle
Tennessee

TEXAS

Abilene Food Bank of Abilene
Amarillo High Plains Food

Bank

AFFILIATE LOCATIONS
Austin Capital Area Food

Bank of Texas
Corpus Christi Food Bank of

Corpus Christi
Dallas North Texas Food Bank
Ft. Worth Tarrant Area

Food Bank
Houston End Hunger Network
Houston The Houston

Food Bank
Lubbock South Plains

Food Bank
McAllen Food Bank of the

Rio Grande Valley
Odessa West Texas Food Bank
San Antonio San Antonio

Food Bank
Texarkana Harvest Texarkana
Tyler Regional East Texas 

Food Bank
Victoria Community Food

Bank of Victoria
Wichita Falls Wichita Falls

Area Food Bank

UTAH

Salt Lake City Utah Food Bank

VIRGINIA

Fredericksburg Fredericksburg
Area Food Bank

Newport News Food Bank of
the Virginia Peninsula

Norfolk Foodbank of
Southeastern Virginia

Richmond Central Virginia
Foodbank, Inc.

Roanoke Southwestern
Virginia Second Harvest
Food Bank

Verona Blue Ridge Area
Food Bank

VERMONT

South Barre Vermont
Foodbank, Inc.

WASHINGTON

Seattle Food Lifeline
Spokane Second Harvest

Food Bank of the
Inland Northwest

WISCONSIN

LaCrosse Hunger Task Force
of LaCrosse

Madison Second Harvest
Food Bank of Southern
Wisconsin

Madison Wisconsin Harvest
Milwaukee America's Second

Harvest of Wisconsin

WEST VIRGINIA

Gassaway Mountaineer
Food Bank

Huntington Huntington Area
Food Bank, Inc.
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Julia Erickson 
Executive Director
City Harvest, Inc.
New York, New York  

Tim Fleming Sr. 
Executive VP of Marketing
and Development
Strube Celery & Vegetable
Company
Chicago, Illinois  

Roger Hancock 
Director, Food Safety and
Sanitation
Albertson’s
Boise, Idaho   

Nan Holbrook Griswold 
Executive Director
Second Harvest Food Bank of
Northwest North Carolina
Winston-Salem, North
Carolina  

Cherie Jamason 
Executive Director
Food Bank of Northern
Nevada
Sparks, Nevada   

Priscila Aviles Jamison 
1400 N. State Parkway #9F
Chicago, Illinois   

Ira Kaplan 
President
Servolift Eastern Corporation
Boston, Massachusetts   

Leona Martens 
Director
Weld Food Bank
Greeley, Colorado

Gloria McAdam 
President and CEO
Foodshare 
Windsor, Connecticut

Al Meyer 
Human Resource Manager
Mergers & Acquisitions Group
United Parcel Service
Atlanta, Georgia

Michael Mudd 
Senior VP, Corporate Affairs
Kraft Foods
Northfield, Illinois

Avery Munnings
Partner
Deloitte & Touche
Atlanta, Georgia

David Nasby 
Director, Community Affairs
VP, The General Mills
Foundation
Minneapolis, Minnesota

BOARD OF DIRECTORS

CHAIR

Glen Crawford
VP Engineering
Pillsbury Company
Minneapolis, Minnesota

VICE CHAIR

Susan Sanford
Executive Director
Memphis Food Bank
Memphis, Tennessee

PRESIDENT

Robert H. Forney
President and CEO
America’s Second Harvest
Chicago, Illinois

Paul Ash 
Executive Director
San Francisco Food Bank
San Francisco, California 

Stephen Brady 
Sr. VP of Corp.
Communications
Sodexho Marriott Services
Gaithersburg, Maryland   

Jill Staton Bullard 
Executive Director
Inter-Faith Food Shuttle
Raleigh, North Carolina   

Mary Burczyk 
Chairman and CEO
Ascribe
Oakland, California   

Judy Carter 
Executive Director
Capital Area Food Bank of
Texas
Austin, Texas   

Jaynee Day 
President and CEO
Second Harvest Food Bank of
Nashville
Nashville, Tennessee   

Chuck O’Dell 
Democracy Center 3
Bethesda, Maryland

Lynn Phares
President
ConAgra Feeding Children
Better Foundation
Omaha, Nebraska

Joyce Rothermel 
Executive Director
Greater Pittsburgh
Community Food Bank
Duquesne, Pennsylvania

William A. Rudnick 
Piper Marbury Rudnick &
Wolfe
Chicago, Illinois

Mark Schar 
VP – Global Business
Development and 
Consumer & Marketing
Knowledge
The Procter & Gamble
Company
Cincinnati, Ohio

VICE PRESIDENT 

Martha Pickett 
Vice President and COO
America’s Second Harvest
Chicago, Illinois

TREASURER

Roberta Lane
CFO
America’s Second Harvest
Chicago, Illinois

SECRETARY

Sandra L. Hensley
Executive Assistant to 
the President
America’s Second Harvest
Chicago, Illinois

GENERAL COUNSEL

William L. Rawson
General Counsel
Partner
Piper Marbury Rudnick 
& Wolfe
Chicago, Illinois

GLEN :: AGE 8

May we all hold on to our first imaginings 

of a better world as together we continue to build 

a hunger-free America.

THANKS AGAIN.


